


Overview

e Health Supplements = Nutritional Health + Mother-Child Nutritional supplements.

e Platform coverage = Taobao, Tmall, Tmall Hong Kong, Jingdong, Jingdong

Worldwide, VIP, Pinduoduo, Wangyi Kaola, Suning, Amazon.
e Estimate that Early Data covers approximately 85% of Chinese eCommerce sales.

e Sales reported once/month.

e Sales — Use 30 day rolling sales figures from Alibaba sites. Use statistical model
to estimate other sites. Also receive periodic actual sales figures from clients to

adjust models.
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Health Supplements 2021 turnover was RMB 75.4 billion

(USD$11.4), a 21.3% increase over last year. Volume grew 21.1%.

Health Supplements total category value Health Supplements total category
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November (11-11) and June (6-18) peak sales months

Aaihs 2X average
= monthly sales

L

1.5x average
B monthly sales
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Looking at seasonality, November + June > 25% of annual sales

Health Supplements 1, 2020+2021
(% of value sales by month) 15.6%
2 big promo
months = 25%
of sales
11.6%
Post 11-11,12-12 promos, 8.6% 0
CNY low sales 0 7.9% 8.3% ’ 8.5%
Lilhe 7.2 7.4%
6.7% ’
52% 5.2%
Half of salesin last5
months of the year
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On value sales basis, Tmall platforms dominant,

followed by JD platforms

Health Supplements, by platform, 2021, sales

Suning
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However, on a velume“basis Tmall is again #1,

but Pinduoduo #2

Health Supplements, by platform MAT (Jul’20-Jun21) sales
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Looking at by platform sales value growth,

Pinduoduo /and VIP.lead

Health Supplements value by platform, 2021

All Platforms 21.3% Kaola -5.6%
Tmall 22.2% Taobao 23.3%
JD 28.6% VIP 34.4%

JDWorldwide 14.1% Amazon 0.3
Suning 21.5% PinDuoDuo 51.1%

Tmall.LHK 17.5% EARLY
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Pinduoduo apd VIP also lead wolume growth;

Tmall Hong Kongrand Taobao lag category

Health Supplements volume by platform, 2021

All Platforms 21.1% Kaola -10.4%

Tmall 24.8% Taobao 12.4%

JD 31.8% VIP 37.7%

JDWorldwide 186.1% Amazon 8.6%
Suning 23.6% PinDuoDuo 47.2%
Tmall.HK -5.3% T
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Tongren Tang, AllNature Pharma and Renhe

fastest growing top-manufacturers

Health Supplements top 10 manufacturersin 2021, ranked by value

Total ’ 75,398,749,525 1006.0% . 541,070,032 100.0%
0s E  K’37400692¢ 0.4 7 1
B HEALTH 11 (%) 4
PFIZER ¢ l 1 3 23
GREN TANC( ) { 3.0 135
LLNATURE PHA ] ). 47.7
JBXPTYLTD 1,151,862 - 1 1 1.4) 23.7)
LECKITT BE ER/SCHII ] ] 3.7 ).6.
WLAC ) ) | 5 982 OS5 1 6 79
RENH! 1.023.994.97¢ 1.4 40.6 15,723,606 6.1
BAYER 1,080,230, 088 1.3% 28.4% 4150975 1.8 3.1% ‘
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Tongren Tang, Renhe winning on domestic platforms, By-Health on cross-border

Top 10 Manufacturers, TMall (2021) Top 10 Manufacturers, TMall Hong Kong (2021)

Manufacturer Name Q Sales Value(¥) Value Share Valye YAG
Manufacturer Name Q Sales Value{¥) Value Share Value YAG - v — . : :
v , s Total 13,895,891,808 100.0% s
Total 20,101,924,844 100.0% =
BIOSTIME 1,783.719,953 12.8% 13.2%
BY - HEALTH 2.450,543,640 12.2% 7.3% L :
[ -
E e R === JBXPTY LTD 731.069.75: 5.3% 18.1%
TONGREN TANG 641,240,907 3.2% 31.0% BLACKMORES 470182912 3.4% 16.6%
21 MEL TANG 449,539,516 2.2% -24.5% NBTY 393,354,486 28% -5.3%
BIOSTIME 403,619,625 2.0% 80.9% RECKITT BENCKISER/SCHIFF 388,465,963 2.8% 4.0%
IOVATE 399,921,472 1.9% -9.2% FANCL 266.83% 387 1.9% 2.8%
PINECAT 360,711,839 1.8% 27.4% QUEISSER PARMA 230,357,436 1.7% -4.0%
XIUZHENG 332,929,057 17% -14.1% BAYER 222,784,299 1.6% 27.8%
Tongren Tang winning on both Tmall and Jingdong, Renhe on Tmall. By-Healthstrong growth on
TMHK and |DW butlosing on |D. Market Leader Biostime growing on all platforms, particularly Tmall.
Top 10 Manufacturers, Jingdong (2021 Top 10 Manufacturers, lingdong Worldwide (2021)
Manufacturer Name Q Sales Value( ¥) Value Share Value YAG
Total v 13.751.079.703 100.0% Manufacturer Name Q Sales Value( ¥) Value Share Value YAG
. “ » 0 - - v : st PP - A
BY — HEALTH 1172,520.554 8.5% 18.2% - et o :
TONGRENTANG 5467193750 ABY EX RECKITT BENCKISER/SCHIFF 388,589,779 3.8% -18.7%
TRy s 8 = i = =
ALLNATURE PHARM 462,493,190 3.4% 10.2% BY=HEALTH 274,884,588 2.7% 85.6%
COMVITA 338751,672 2.5% 558.1% DEALRMORES 266,860,584 2.6%
XIUZHENG 298,852,442 2.2% 32.2% NBTY 255107578 2.5% 1.3%
e ————r o e HERBALIFE 249,875,501 2.4% 31.7%
BAYER 270.736.930 2.0% 24.7% POLA 2456565,185 i AR
T 953,84 . -19.9%
AOTESHUER 265,798,956 1.9% 58.0% JREETINOD 230,953,043 %A% 19.2
GENEHARBOR 171,853,304 1.7% -20.8%
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Probiotics followed by multivitamin products grew the category

Top 10 Ingredients, 2021 Value and Volume Share of category, growth vs. 2020

Ingredient Name Q Sales Value(¥) Value Share Value YAG Sales Volume Volume Share Volume YAG
Total 60.310.142.369 100.0% - 399,875,633 100.0%

protein powder 6.585,945,619 10.8% 2.7% 30.647.867 1% 1.8%
collagen protein 3,860,422,653 6.3% 13.4% 18,894 854 4.7% 171%
lactalbumin 3,737,384,922 6.1% 4.4% 14,526,292 3.6% 4.8%
enzyme 3,600,118,783 5.9% 6.9% 29,604,862 7.4% 7.5%
Inulti vitamins [ 3,504,956,115 5.8% 27.9% 26,591,382 6.6% 18.1}
family protein pow 237,060, 1 B.A52,30 . '
sports protein powder 3,176,197,067 5.2% 1.0% 14,339,853 3.6% 6.4%

glucosamine 2.477.471,807 a.1% 0.0% 14,519,474 3.6% 12.2%

Probiotic and multivitamin products are the clear drivers of growth in Health

Supplements. All of the protein powder related segments underperformed.
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Probiotics growing fast on PDD, VIP, JD platforms

Probiotics value sales growth vs. 2020 by platform

All Platforms

Tmall

51.1%

25.8%

JD

JDWorldwide

184.5%

11.7%

Suning

Tmall.HK

47.0%

38.4%

Kaola

Taobao

-48.5%

14.6%

VIP

172.1%

Amazon

-2.6%

PinDuoDuo

97.7%
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VIP, Pinduoduo and both JD platforms all showed

triple digit or close to triple digit growth for
probiotics, while Alibaba platforms lagged.
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4 of top 10 probiotic leaders grew triple digits vs 2020

Top 10 Probiotics Manufs growth rate, 2021 vs, 2020 in percent

By-Health  W52%
Biostime Fs4%

Pinec43%

Amt Labs  126% TongrenTang, Wondelab, Renhe and Biostime all
grew well over 100% in the probiotic seggrew triple
Wonderlzb digits, led by TongrenTang at 633%.

tenhe I2G5% By-Health market leader in this segment, grew 52%.

NBTY  122%
Shen Gu Xiti28% I
Tongren Tang NG

Nutrition Care | 20%
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Tongren Tang grew probiotic sales 10x throughout 2022

Tongren Tang probiotic sales, 2021

TONGREN TANG

TongrenTang grew probiotic sales from RMB 1.5M per month to a
peak of 24M/month in November(11-11).
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Renhe essentially doubled probiotic sales off a higher base

Renhe probiotic sales, 2021

< RENHE

Sales Value( V)

oM

Sales went from 10-14M/monthto over 22M/month by end of year
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Looking at product prices, higher price point items grew the fastest

Sales by Price Tier for Total Category, All platforms 2021, growth vs. 2020

Price Bands(¥) Value Share Value YAG VolumeShare Volume YAG
0-100 18.3% 19.3% 56.5% I 29.3% l
100-200 25.6% 3.0% 24.4% 2.6%
200-500 34.5% 22.1% 15.8% 21.1%

500-1000 12.9% 72.8% 2.7% 71.9%
1000+ 8.7% 33.7% 0.6% 33.2%

Though only 3%+ of volume sales, RMB 500 and above (US$75) grew faster than the

market. Low priced items saw high volume growth, likely driven by Pinduoduo.
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This was especially true in the probiotics segment

Sales by Price Tier for Probiotic Products, All platforms 2021, growth vs. 2020

Price Bands( ¥ ) Value Share Value YAG Volume Share Volume YAG
0-100 23.4% | 56.6% | 62.0% | 60.9% |
100-200 23.5% - 33.8% 18.8% 0 32.1%
200-500 40.1% 44.0% 17.0% 39.2%

500-1000 10.7% |145.9% | 2.0% | 147.6% |
1000+ 2.3% ' 56.2% 0.2% 1 63.9%

500-1000 price items big drivers of Probiotics at close to 150%

year on year growth, as well as lower end < 100 RMB products.
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Show price by platform 2021 vs 2020.

Average Price, Total Market and by Platform, 2020 vs. 2021 Cross-Border: high

/ price points and
YoY increases

Market price 202 199
constantat 139
b ab°"e 151 151
139 139 Market 147 149
109 108
Tmallwell PDD < 25% of
below Market Market Price

Total Market | Tmall Tmall.HK JD JDWorldwide PinDuoDuo  Taobao Kaola suning

w2020 m2021
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Conclusion

e Health Supplements grew at a strong 20%+ rate in 2021, which is relatively strong given the slowdown in overall GDP

growth.

e Pinduoduo and VIP, relatively small platforms, outgrew the larger more established ones.While in previous years cross-

border business was the main driver of growth, in 2021 Tmall outgrew Tmall Hong Kong and JD outgrew JDWorldwide.

e The two big seasonal months, November (11-11) and June(6-18) account for 27% of sales turnover. Sales are weighted

towards the back half of the year, with Aug-Dec accounting for 50% ofturnover.

e Market leader Biostime (Swisse brand) grew at slightly better clip than the category, with #2 By-Health losing share. In a
category dominated by MNCs, local players Tongren Tang and Renhe far outpaced category growth.

e Probiotic products key category drivers, with segment growing 50%+. VIP, PDD and JD had fastest growth in this segment,
led by Tongren Tang, Renhe, Wonderlab and Biostime.

e Despite accounting for less than 3% of sales, products priced between RMB 500 — 1000 grew over 70%, more than 3x

overall category growth rate.
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Category Monitoring Price/Promo Monitoring PrOdUCt & Service

00

&
*An intelligent, interactive cloud-based *Track online pricing/promotion for internal
analytics platform to explore online compliance and to better understand DATACOMPASS
sales performance & insights competitive pricing strategies

*Protect your bottom line and ensure

*Gain insights on how your category is
online shops are following your pricing

performing and the best sellers driving it
*See how you stack up against
competitors

*Detailed category segmentation analysis

l An intelligent, interactive cloud-based analytics
rules

*Track inventory to optimize logistics platform to explore online sales performance & insights

*Real-time alerts through WeChat, Email
*Explore pricing in an interactive

*Custom insight reports available dashboard
——\New Products & <) (=) Sentiment Analysis
Trends

*ldentify key customer themes & trends

*Discover new product releases and
P towards your brands, products, & stores

consu.mer' opportunities *Natural language processing based on ;
*ldentify issues, trends, and threats to your industry expertise and machine learning e e N .

business ----......l-

i
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Contact US

(+86) 021-60761742
1-971-381-2950

info@earlydata.com

brian@earlydata.com
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