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Introduction

About Early Data
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01. 

Market Overview
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Npouimz!Ifbmui!Tvqqmfnfout!Tbmft!Wbmvf!boe!ZPZ-!3133

Total sales of 2022

¥83.5 billion

Sales Values of November 2022 

¥12.2 billion

YOY growth of November 2022 

+34%

Annual sales reached RMB 83.5 billion, YOY +34%
November won the sales championship without suspense, but the highest year-on-year sales growth months were October and December, mainly due to the
lengthening of last year's Double 11 promotion, the early pre-sale of many brands, and the end of the epidemic which together increase consumers' active
demand for health care products. The mid-year promotion in June performed well, closely following November. On the one hand, the repeated epidemic makes
consumer pay more attention to ; on the other hand, brands increased marketing efforts.

01. 市场总览
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VMS EC market sales keeps growing for 5 years
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Gastrointestinal health has the largest market, and 
eye health is the fastest growing category
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